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Customer Knowledge Management in Banking Industries by Using
of Social Network Analyzing

Reza Khaleghi,MohammadAghdassi, BabakTeimourpour

M.sc Student,TarbiatModaresUniversity,Associate, TarbiatModaresUniversity,Assistant,TarbiatModares University

ABSTRACT
Many banks and financial institutions allocate specificservices to a group of their customers with the

aim of increasing the volume and number of financial transactionsandincrease number of customers some
of these services have a high cost, so policy of banks assigned these services to a group of customers that

have a higher volume and number of financial institutions and have more influence on other

customers, Therefore in this study, the transaction network of 400 customers of Central Bank of Islamic

Republic of Iran has been surveyed to specify customers with higher influence on others in transaction
network with the aim of help bank to allocate specific and more secure transaction to the customers
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