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ABSTRACT

Due to heavy competition between battery production firms and the threats of foreign companies, they
are trying to cooperate or merge, thereby reducing internal competition and save costs for their
companies. Battery market due to their special features can be considered as a fully competitive market.
Particularly due to the relatively small number of producers it can be called a multi-market competition.
In the process of this study examined the competition between enterprises battery, and an analytical
model for the behavior of players in competitive situations and the formation of partnerships will be
presented. Then using this model, changes in market conditions, competition and cooperation has been
studied and the effect of demand elasticity has been studying on equilibrium study of elderly people.
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